JULIA HEDWIG
DIPLOM KOMMUNIKATIONS-DESIGNERIN

GRAFIK-DESIGN, ART DIRECTION, PRINT & ONLINE

20 JAHRE KNOW-HOW:

GRAFIK DESIGN

ART DIRECTION

DRUCKVORLAGENERSTELLUNG

FOTO-SHOOTING UND PRODUKTIONS-ERFAHRUNG

SKILLS:

CORPORATE DESIGN

TYPOGRAFIE UND INFOGRAFIKEN
RUNDUM-KOMMUNIKATIONSBETREUUNG FUR EINEN KUNDEN:

VON DER IMAGE BROSCHURE UND WEBSITE BIS ZUR E-BOOK-STUDIE

KUNDEN:

EAGLE EYE TECHNOLOGIES
JCC FINANZ

BEARING POINT
EUROPEAN BIOPLASTIC
LOVE CIRCUS BASH

JENNEWEIN BIOTECHNOLOGIE



JULIA HEDWIG
DIPLOM KOMMUNIKATIONS-DESIGNERIN

VITA:

SEIT 10.08 FREELANCE GRAFIK-DESIGN, BERLIN

02.07 - 08.08 GRAFIK-DESIGN, BIEDERMANN UND
BRANDSTIFT, FRANKFURT A. M.

11.00 - 11.06 SENIOR ART DIRECTION, PUBLICIS, BERLIN

04.00 - 09.00 GRAFIK-DESIGN, L&R PRODUCTIONS,
BERLIN

09.99 - 03.00 TRAINEE, BERGMAN-UNGAR ASSOC,,
NEW YORK

06.99 - 09.99 FREELANCE, PUBLICIS, BERLIN

02.98 - 03.99 FREELANCE, L&R PRODUCTIONS, BERLIN

03.97 - 09.97 TRAINEE, CONRAD GLEY THIEME,
HAMBURG

04.95 - 04.99 STUDIUM UND DIPLOM KOMMUNIKATIONS-
DESIGN, HTW, BERLIN

09.92 - 02.95 AUSBILDUNG SCHRIFTSETZER,
BUNDESDRUCKEREI, BERLIN




EAGLE EYE

CORPORATE DESIGN
WEBSITE

KONZEPT
DESIGN

WEITERES:
OFFICE:BESCHILDERUNCEUNE
-AUSSTATTUNG

FLYER

ANIMIERTE ICONS
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EUROPEAN BIOPLASTIC

UNTER NG ON- & OFFLINE

...Global land area
13.4 billion ha = 100%

... Global agricultural area

INFOGRAFIKEN
NEWSLETTER
BROSCHUREN

GLOBAL AGRICULTURAL AREA

Pasture
WEITERES:
BANNER ADS UND KEYVISUAL g Arable land
FUR DIE JAHRLICHE KONFERENZ D oo s Feed

...Material use 4“2 Bioplastics
2012: 0.4 million ha < 0.01%
Biofuels 2017: 1.2 million ha =0.02%*

o13) / Fa0 2011 Inrelation to global agricuhural area
s Alo includes approx. 1% fallow land
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Ompostabl®

Compostable plastic bags
\ help to

7>\ /<-¢ whichtan be turned
valuable compost

The emotional deba eral guidelines
re that environmental claims are specific, accu-

mark. The consumer has been sensitized and is willing to rate, relevant and truthful

increasingly serious environ

contribute his or her share. - Omit vague, general claims that do not fulfil these
criteria, such as “green”, “sustainable”, “environmen-
tally friendly”, “climate friendly”, and others

- Substantiate claims — with methods and data corre-
sponding to international standards and ideally pro-
vided and/or verified by independent third parties
Make the data available to all interested parties.

The willingness to contribute to environmental protec- - Update substantiation and claims as required.

tion goes along with an increasing demand for truthful,
f

accurate, and easy to verify information on products that R ions regarding biop

claim a reduced impact on the environment. The demand ~ + “Biobased-claims” should be backed up by sound
for simple information is high, especially for complex measurements based on approved standards (CEN/
products such as bioplastics and products made thereof. ASTM/ISO) and, ideally third party certification. They
However, breaking down complex properties and expert can either be made by indicating a percentage of the
language into easily understandable claims is a challenge biobased mass content or the biobased carbon con-
— particularly in the face of international standards which tent share of a material /product.**

give strict guidelines for environmental communication « Claiming biodegradability of a product without speci-

. fying this property any further is vague. Reference to
This Environmental Communications Guide (ECG) aims
) ' the applied testing standard for measurement as well
at safeguarding good communication along the entire . .
as information on environment and timeframe are re-
value chain of bioplastics. The guide is intended to be a b
uired.
practical help to marketing and communications profes- 4
v ' « If industrial compostability is claimed for a product,
sionals striving to present the innovation of bioplastics . .
certification (by an independent third party) accord-
correctly according to the status quo and without neglect-

to EN lent standards should by
ing its ample untapped potential. ing to BN 13432 or equivalent standarcs should be

acquired

o « “End-of-life claims shall comply with the essential re-




BEARING POINT

Marketing & Communications
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JENNEWEIN BIOTECH

WEBSITE
SHOOTING

KONZEPT
DESIGN

WEITERES:
FINANZ-BROSCHURE
MESSE-AUSSTATTUNG

www.jennewein-biotech.de




ORTHOPADIE BERLIN

CORPORATE DESIGN
WEBSITE

KONZEPT
DESIGN

WEITERES:
PRAXISBESCHILDERUNG
OFFICE AUSSTATTUNG
ANZEIGEN

www.orthopaedie-in-berlin.com




JCC

WEBSITE
SHOOTING

KONZEPT
DESIGN

WEITERES:
FINANZ-BROSCHUREN
MESSE-MARKETING

www.jcc-finanz.ch




FINANZ-BROCHUREN

ANLEIHE-DOKUMENTE:
ANLEIHE-BROSCHURE
KAUFVERTRAG

FLYER

KUNDEN:

EVELIN BRAND (MODE)

BIOLAND MARKT

FAMILY & FRIENDS (REAL ESTATE)
ROWIAK (LASER SURGERY)

JOPP AG (FITNESS GYM COMPANY)
MSV DUISBURG

BRIGITTE VON BOCH (INTERIOR)
UNITED WATERS

WEST GOLF

JENNEWEIN (BIOTECH)

YT INDUSTRIES (CUSTOM BIKES)
GLOBAL MANAGEMENT




EGZB

CORPORATE DESIGN
WEBSITE

STYLEGUIDE

www.egzb.de




RHEINWERKE

CORPORATE DESIGN
WEBSITE

s (Geschaftsausstattung seie Broschiren

STYLEGUIDE

7.1 Briefbogen (erste Seite)
www.rheinwerke.de
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HOFFNUNG BERLIN

WEBSITE
ONLINE-SHOP

KONZEPT
DESIGN

www.hoffnung-berlin.de
www.shop-hoffnung-berlin.de




HUGO BOSS
FUR BIEDERMANN&BRANDSTIFT

KONZEPT/RELAUNCH INTERENE
KOMMUNIKATION

,TRAINING AND DEVELOPMENT*
(16 VERSCHIEDENE TRAININGS)

DESIGN
SHOOTING
PRODUKTIONSBETREUUNG




